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Ace Airport Parking successfully
promoted pre-bookings to reduce
check-in times, secure early payment,
provide a better insight into its
customers purchasing trends and
allow better usage and rostering of
staff members during peak periods.

This saw the largest competitor,
on-airport parking provider
Melbourne Airport, promote that
there was “no need to pre-book”
when using their services. However
only 20 months later Melbourne
Airport acquiesced and adapted
with the launch of an off-the-shelf
pre-booking system, with heavily
discounted parking in conjunction
with promoting the benefits of
pre-booking.

THE RESULT:
Through experience and a thorough
nderstanding of the market, Ace
oort Parking has developed its
operations to become the #1 choice
in airport parking. We are the only
off-airport parking provider to offer
true undercover self parking with
24/7 secure facilities, a range of
other parking options and value
added services.

Recently celebrating its 2nd birthday,

Ace Airport Parking are already

seeing their investments reap

ewards, with a fresh rebrand launch
oyalty program revamp providing
perfect platform for exponentially
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